
Understanding what motivates people to participate in
a given clinical trial can help with tailoring incentives

appropriately. For example, patients may value access
to experimental treatments or the opportunity to

contribute to medical knowledge or connections to
others with similar diagnoses and experiences. A

caregiver’s motivation may also differ from those of a
patient, so incentives need to be tailored to those

preferences.

ALIGN WITH PATIENT VALUES

INCENTIVES AND REWARDS
NON-FINANCIAL INCENTIVES

AVOID UNDUE INFLUENCE CONSIDER TIMING AND
FREQUENCY

Non-financial incentives can help to reinforce the value
of participation and promote retention. This can include

personalized feedback about health status or study
progress, digital or other symbolic rewards for

completing study activities, testimonials from other
patients, and access to information. For example,
providing regular updates about study progress or

sharing information about the impact of the study may
improve engagement.

Incentives and rewards should not unduly influence
decision-making or compromise autonomy. This is

critical for financial incentives, such as reimbursements
for travel or compensation for participation. While these
can improve engagement, incentives should not be so
large that patients feel pressured to participate or make
decisions that are not in their best interests. In general,
the goal is to provide incentives that are right-sized to

be motivating but not coercive. 

Incentives and rewards should be timed appropriately
to maximize their effectiveness. For example, providing

incentives at the beginning of a trial may encourage
enrollment, while providing rewards for completion of
different study activities may encourage compliance
and adherence. Here we can leverage behavioral

science research on reinforcement learning by pairing
rewards with actions to drive compliance. 


